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Task: 
• Choose a store. 

• Analyze windows/ displays. 

• Analyze size. 

• Analyze color treatments. 

• Analyze walls and floors 

• Analyze lighting and fixtures. 

• Examine Tags 

• Examine signage. 

• Examine advertisements. 

• Examine website and logo. 

• Examine store shopping bag. 

• Examine Merchandise sold. 

• Examine customer profile and competitors.  

 



CB2 
CB2 is a furniture and household store filled with modern 
merchandise and decor. CB2 is also a store known as a Corporate 
Retail Chian. CB2 has everything that is filled with color and life and 
brings a new perspective to a new kind of audience. CB2 was first 
opened in Chicago in 2000. The ideas come straight from Crate and 
Barrel but adds a twist. This new form of furniture and household 
décor is collaborating with the new style that is being presented in 
clothing and other merchandise. Just like clothing, furniture changes 
through trends as well.    



Analyzing Windows and Displays  
CB2 has a wide entrance that can be resourceful when it comes to 
displaying merchandise in the windows. Currently, the windows 
display merchandise spontaneously around the window. It lacks a 
story and doesn’t use much wit. Unlike other furniture stores that 
incorporate a realistic setting in their display, CB2 lacks that creativity 
to turn their already creative merchandise into a whole new scenario.  



Analyzing Size 
The estimated size of the store is around 8,000 square feet. A lot of 
the space is taken up by big merchandise like beds or furniture, 
which makes it seem like the store isn’t that big. This is a perfect size 
for this store and because of it’s many features, it accomplishes the 
best and at the same time creates a successful store. The 
convenience of the size of the store is what makes it so successful.  



Analyze color treatments 
The entire store is completely white, not including the floors. A lot of 
the merchandise that is sold is fully colored with vibrant hues. Any 
color you can think of is splashed right onto the merchandise which is 
what makes the commodities so enticing. The color feels so vivid yet 
friendly creating fun atmosphere to be in.     



Analyzing Walls and Floors 
The color of the walls, like mentioned before, is completely white. 
White walls may not sound as intriguing. White walls remind people 
of the apple store. However, the white walls are used efficiently in 
CB2. Because the merchandise is filled with color, that makes up for 
the lack of friendliness and warmth the walls don’t give off in the 
store.  



Analyze Lighting and Fixtures 
Lighting and fixtures are a main component when it comes to store 
layouts. It’s important to not have too much light to scare away a 
costumer and not too little so the costumer cannot see at all. In CB2, 
lights are carefully used. They have built in ceiling lights which 
creates a great spotlight for every merchandise and captures the true 
colors. A lot of lighting is used but not to a full extent where the 
fluorescent lighting is unbearable. Since the light bounces off the 
white walls, at some points it does become an irritant but like they 
say, don’t look into the light. 



Analyze Signage and Tags 
The signage outside of the store reminds me of the train numbers 
and letters from the New York MTA subway. This shows the 
connection between the location of the store in New York. I like how 
signage can relate to its setting. As for the tags, it’s a lot more 
creative than regular tags. It has the store name on one side and 
simply the price on the other.   



Analyze Advertisements 
• There was a lack of advertisements around the store. Most of it 

advertised in-home delivery having FREE written in big letters to 
make it stand out. That’s what caught my attention.  



Analyze Website and Logo 

This is the store’s logo. Like I mentioned earlier, it remind me a lot of the MTA subway lines. 
  

This is the CB2 website. It is very insightful and  
easy to search around for what you are looking  
for.  
 
www.cb2.com  

http://www.cb2.com


Analyze Store Shopping Bag 
• The store shopping bag wasn’t very interesting. It simply had the 

stores name on the paper bag. I suppose it was because most of 
the merchandise that was sold was furniture. I personally am not 
very fond of paper bags because they rip a lot easier than sturdier 
bags. Since some of the merchandise sold is glass, it would have 
been better to have a bag that was a lot sturdier just to stay on the 
safe side. 



Analyze Merchandise Sold 
• Most of the merchandise sold was furniture. There were however a 

lot of home décor that matched with the furniture. Overall the 
merchandise was modern and very entertaining to look at. The way 
all the colors on the merchandise come together make it a fun 
experience to shop at CB2. 



Examine Customer Profile and Competitors 
• A lot of the merchandise sold at CB2 is sold at a very reasonable and 

affordable price. Therefore I believe anyone can afford the furniture 
and home décor. However, I feel the type of customer that shops at 
CB2 is a young woman, from the ages of 18-34. I believe this is the 
possible customer because a lot of the merchandise sold is very 
colorful and vivid and seems to be for a customer who is intrepid. 
Since CB2 grew from Crate and Barrel, I think Crate and Barrel and 
Raymour and Flannigan are potential competitors. Although Crate 
and Barrel is still very successful and a lot higher than CB2, it may be 
able to replace Crate and Barrel and Raymour and Flannigan.     



Overall Analysis 
As a result, I feel CB2 successfully accomplishes the 5 C’s.  

• Content- Information needs 

• Communication- CB2 keeps consumers involve by keeping them updated 
via email, etc. 

• Customer Care- CB2 has in-home delivery and many payment options. 

• Convenience- easy navigation. 

• Connectivity. 

I really enjoyed discovering this store. It was great going out of my 
comfort zone and experiencing a new style in furniture.  

 


